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’ smarter outreach, Al can save time and reduce f
But it's most effective when paired with human
networking and a clear story.
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The best job seekers aren’t just using Al — the

using it thoughtfully.

Al can help you draft and retfine your writing, but your Doew,.
judgment, voice, and perspective should shape the
final result. Review for accuracy, authenticity, and
intent before sharing.

GIVE Al YOUR VOICE

Describe your audience, purpose, and tone.

Ask Al to preserve your style rather than replace it.

Generic Al Draft: “l recently visited Rome and had the
opportunity to experience its historic landmarks and local

culture.” More Like You: “Wandering through Rome, I found
a tiny café with the best espresso I've ever had.”

SIMPLIFY THE LANGUAGE

Shorten overly complex sentences.

Remove filler, jargon, clichés, and exaggerated language.
Generic Al Draft: “My European adventure included visits to several
destinations where | engaged in sightseeing and cultural experiences.”
More Like You: “l spent my days exploring Paris, Rome, and Barcelona.
Each city felt completely different.”

ADD WHAT Al DOESN'T KNOW

Add your experiences, observations, opinions, and context.
Use details that make the writing genuinely yours.

Generic Al Draft: “The view from the Eiffel Tower was impressive.”
More Like You: “From the Eiffel Tower, | watched the city light up at
sunset. | just stood there and took it in.”

EDIT FOR AUTHENTICITY

Read the draft as if you were saying it aloud.

Remove phrases you would never use and check facts before sharing.
Generic Al Draft: “A key highlight of my trip was visiting the

Colosseum and learning about its historical significance.”
More Like You: “Walking through the Colosseum felt surreal. It made
the history feel much more real.”
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